AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

EidikéTnTa Aoyotexvikn Metdppaon Keipévwy kai Aiopbwon, EmipéAeia Keipévwyv

AEITOYPIOYN A KAIT EZAMHNO IMA TO 2015B
EZAMHNO
MAGHMATA
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AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

EidikéTnTa FpappaTéag AVWTEPWY Kal AVWTATWY ZTEAEXWV

AEITOYPTEI T EEAMHNO I'IA TO 2015B

EZAMHNO r
A/A MAGHMATA © E z © z © E z © z
1 FENIKH AOTIZTIKH 1,11 4 4 4 4
2 AIKAIO LIl 2 2 3 3
3 OIKONOMIKA MA@HMATIKA 1,11 2 2 2 2
4 ZTATIZTIKH 111 2 2 2 2
5 AIOIKHXH EMIXEIPHZEQN 1l 2 2 2 2
6 TEXNIKH ZYNAAAATQN 2 2
7 MARKETING 3 3
8 MPAKTIKH EQAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3 3
9 OIKONOMIKH TON ENIXEIPHZEQN 2 2
10 EMIXEIPHZIAKEZ EMIKOINQNIEX 2 2
11 ®OPOAOTIKH MPAKTIKH 2 2
12 AOTIZTIKH ETAIPEIQN 2 2
13 ®OPOA NOTIZTIKH - EPAPMOTEX 2 2
14 MHXANOIPA®HMENH AOTIZTIKH 5 5
15 AOTIZTIKH KOZTOYZ 2 2
16 AHMOZIEX IXEZEIX 2 2
17 EMNE=EPrAZIA KEIMENOY 2 2
18 AIEONEIX EMMOPIKEZ ZXEZEIZ 3 3
19 FPAMMATEIA AIEYOYNZHZ 5 5
20 AEONTOAOTIA EMNATTEAMATOX 2 2
21 AIFTAIKH OIKONOMIKH KAI AIOIKHTIKH OPOAOTIA 2 2
22 E®APMOTEX EMMOPIKHZ AIAXEIPIZHZ KAl MIZ©0AOXIA (H/Y) 5
ZYNOAO 17 3 20 17 20 10 10 20 12 20




AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

EidikéTnTa Bon06¢g EpyoBepartreiag

AEITOYPIOYN A KAI B EEAMHNO INA TO 2015B

EZAMHNO

MAGHMATA © z
1 ANATOMIA 2 2
2 ®YZIONOTIA 2 2
3 >TOIXEIA NOZOAOTIAZ 1 1
4 2TOIXEIA OPOOIIEAIKHZ 2 2
5 EIZAFQrH XTHN WYXOAOTIA 1 1
6 KINHZIOAOTIA 1, 11 2 2 2 2
7 BAZIKEX APXEX EPFOOEPANEIAY 1 1 2
8 2TAAIA ANOPQMINHZ ANAMNTY=ZHXZ 2
9 MONTEAA KAI TPOZEITIZEIX X THN EPFOGEPANEIA 2 2
10 MPAKTIKH AZKHZH 4 4 4 4 4 4 8 8
11 TEXNIKEX EPTOOEPAMEIAX 2 2
12 YYXOKOINQNIKH EPTOGEPATEIA 2 2
13 MAGOAOTIA 2 2
14 2TOIXIEA NAIAIATPIKHZ 2 2
15 >TOIXEIA NEYPOAOTIAX 2 2
16 2TOIXEIA THPIATPIKHZ 2 2
17 AEONTOAOTIA KAl EPTOOEPAMEIA 2 2
18 AHMIOYPTIKOTHTA KAI EPTOGEPANEIA L, 1I 1 2 3
19 YYXOMAGOAOTIA 2 2
20 NPQTEZ BOHOEIEZ 1 3
21 APAXTHPIOTHTEZ KAOHMEPINHX ZQHX 2 4
22 AZIONOIHzH THN EPTOOEPATEIA 2 2
23 EIAIKEZ OEPANEYTIKEZ TEXNIKEZ 2 2
24 EPIFOOEPATIEIA ZTHN TPITH HAIKIA 1 1 2
25 NEYPOMYIKEZ AIATAPAXEZ KAl EPTOGEPANMEIA 2 2 4
26 ANAMTY=ZIAKEZ AIATAPAXEZ KAl EPTOGEPATNEIA 1 1 2
27 OPIrANQzH KAI AIOIKHZH MONAAQN EPITOGEPANEIAX 2 2
28 Ol OMAAEX ZTHN EPITOOEPAIIEIA 1 1 2

ZYNOAO




EidikéTnTa

AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

Z1éAexog Aloiknong Kai Oikovopiag oTov Topéa Tou ToupiopoU
AEITOYPIOYN A KAI B EEAMHNO INA TO 2015B

EZAMHNO
A/A MAGHMATA © z © z © z © z
1 AITAIKA, ATTAIKH TOYPIZTIKH OPOAOTIA 2 2 2 2 2 2
2 FTEPMANIKA 2 2
3 FAANAIKA 2 2
4 OPIrANQzH KAI AEITOYPTIA TOYPIZTIKOY MPAPEIOY 3 3 2 2 2
5 BAZIKEZ APXEZ TOYPIZMOY & TOYPIZTIKH MOAITIKH EYPQMAIKHE ENQIHE 2 2 2 2
6 MATKOZMIA TOYPIZTIKH FEQIrPA®IA- TAZIAIQTIKOI OAHI Ol 2 2 2 2
7 AIEONEIX 2XEXEIZ META®OPQON 2 2
8 AEPOITOPIKOI NAYAOI- EKAOZH EIZITHPIQN- XYZTHMATA KPATHZEQN 2 2 2 2 2 2
9 IXTOPIA TOY EAAHNIKOY MOAITIZMOY 2
10 TOYPIZTIKO MARKETING -AEZIOTHTEZ MQAHZEQN 2 2
11 MPAKTIKH EPAPMOIH XTHN EIAIKOTHTA 3 3 3
12 MEPIBAAAONTIKH MOAITIKH KAI TIPOZTAZIA XTON TOYPIZTIKO TOMEA 1 1
13 >TOIXEIA EMMOPIKOY AIKAIOY 2 2
14 EZYMNMHPETHXH MNEAATQN: TOMEIZ TOYPIZTIKQON YIMHPEZION & ENAAAAKTIKEZ 2 2 2 2
MOP®EX TOYPIZMOY
15 >TOIXEIA TOYPIZTIKHZ NOMOGEXIAY 2 2 2 2
16 BAZIKEZ APXEZ AOTIZTIKHZ 2
17 AEPOMETA®OPEZX: AEPOINOPIKH ETAIPIA, AEPOAPOMIO- YMNHPEZIEX 1 1
18 AIA_XEIPIZH EIXEPXOMENOQY- EzEPXOMENOY TOYPIZ_MOY, OPIFANQMENO 2 2 1 2
TAZIAI (MAKETO), ENMATTEAMATIKOZ TOYPIZMOZ, TAZIAIQTIKEZ TYMNIKOTHTEX
19 >YXTHMATA AEITOYPIIAZ TPADEIOY (FRONT/ BACK OFFICE) 3
ZYNOAO 17 20 17 20 15 20 " 20




AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

EIAIKOTHTA: DYAAKAZ MOYZEIQN & APXAIOAOIKQN XQPQN

AEITOYPTEl A EEAMHNO TO 2015B

EZAMHNO

MAGHMATA o z
1 AyyAIka ) TaAAIka 2 2 2 2 3
2 loTopia Téxvng 2 2 3 3 2
3 MepiBaAAovTikr) Aywyr - OikoAoyia 2 2
4 EAANviIkA Aaikry Téxvn 2
5 duoikr Aywyn & Autoduuva 2 2 2 2 2 2 2
6 loTopia & YAiK6G MoAITiopog 2 2
7 ZToixeia MouaoegloAoyiag 3 3
8 ToupioTikr Wuxohoyia 2 2
9 Eioaywyn oTig Baoikég ‘Evvoieg MpooTaoiag Tng MoAmoTikig KAnpovouidg 2 2
10 Baoikég Apxég PUAagng Mouasiwv,Mvnueiwy Kai ApXaIoAOYIKWY XWpwy 2 2 3 3 3 3 2 2
11 MpakTiki E@apuoyn otnv EidikéthTa 3 3 3
12 Texviki ETikoivwviag - ETixeipnuatkotnta 1 1
13 Apxég MpoAnTITIKAG ZuvTrpnong 2 2
14 AvTIpeTWTTION EKTOKTWYV MEQIOTATIKWV 1 1 2 2 1 3
15 Alaxeipion ZuMoywv - Xeipiopog kal Metagopd Epywv Téxvng 2 1 3
16 Yyiewvr Mpwreg BonBeieg 2 2
17 Zroixeia NopoBeaoiag yia Tnv Mpootacia g Puoikig & MoAmaoTikAg KAnpovopidg 2 2
18 Kwdikeg ETrayyeAUaTIKAG ZUPTIEPIPOPAS 1 1
19 HAekTpovikd Zuothpata Ac@aAeiog 2 1 3

ZYNOAO 15 5 20 15 5 20 14 6 20 16 4 20



AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

Ei8ikéTnTa Bon86g ®appakeiou

AEITOYPTEl A EEAMHNO TO 2015B

EZAMHNO

MAGHMATA © z
1 FENIKH XHMEIA 3 3
2 ANAAYTIKH XHMEIA | 2 6 8
3 PYZIKEZ KAl XHMIKEX AIEPTAZIEZ 2 2
4 AXZDANEIA KAI YTIEINH XTHN EPTAZIA 2 2
5 STATIZTIKH 2 2
6 MPAKTIKH EGAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3 3
7 ANAAYTIKH XHMEIA 1I 2 6 8
8 XHMIKH TEXNOAOT 1A 2 2
9 MIKPOBIOAOTIA 2 2
10 OPIANIKH XHMEIA 3 3
11 BIOXHMEIA 2 2
12 ®APMAKEYTIKH ®YZIKH 1 2 3
13 MEGOAOI EAEFXOY ®APMAKQN 1 3 4
14 PAPMAKEYTIKH TEXNOAOTIA | 2 2 4
15 KOZMETOAOTIA | 2 2 4
16 ®APMAKOAOTIA- TOZIKOAOTIA 2 2
17 PAPMAKEYTIKH TEXNOAOTIA |1 3 3
18 KOZMETOAOTIA I 3 3
19 EAEMXOX MOIOTHTAZ ®APMAKQN 3 3
20 EAEMXOZ KAl A=ZIOANOIMHZH KAAAYNTIKQN 3 3
21 MARKETING ®APMAKQN KAl KAAAYNTIKQN 2 2
22 MPAKTIKH AXKHXH ZE ®APMAKEIO 6 6

ZYNOAO




AHMOZIO I.E.K. MYAAIAZ XOPTIATH
XEIMEPINO EZAMHNO 2015B

Ei8ikéTnTa BonB86g ®duaoikoBepatreiag

AEITOYPTEl A EEAMHNO TO 2015B

EZAMHNO

MAGHMATA © z
1 ANATOMIA 2 2
2 ®YZIONOTIA 2 2
3 >TOIXEIA NOZOAOTIAZ 1 1
4 2TOIXEIA OPOOIIEAIKHZ 2 2
5 >TOIXEIA PEYMATOAOTIAX 2 2
6 YTFIEINH 2 2
7 YYXOAOTIA ANOKATAXTAZHX 1 1
8 KINHZIOAOTIA L, 1l 2 2 2 2
9 APXEX MAAAZHZ 1 3 2 2 2
10 MPAKTIKH EGAPMOIH ZTHN EIAIKOTHTA 3 3 3 3 3 3
11 >TOIXEIA XEIPOYPIIKHZ 1 1
12 2TOIXIEA NAIAIATPIKHZ 2 2
13 >TOIXEIA NEYPOAOTIAX 2 2
14 2TOIXEIA THPIATPIKHZ 2 2
15 AZKHZH: AXPAAEIA & EGAPMOIH | 2 2
16 APXEX METAKINHZHX AZOENQN 2 2
17 KINHZIOGEPAMEIA 2 2
18 ATKHIH: AZOAAEIA & EOAPMOTH I 2 2 4
19 >YNTHPHXH KAI TEXNOAOTIA EPTAZTHPIOY ®YZIKOOEPAMEIAZ 2 2
20 APXEZ E®GAPMOTIHX ®YZIKON MEZON 2 4
21 MNPQTEZ BOHOEIEZ- MEPIAEXH 1 3
22 AGAHTIATPIKH 2 2
23 BOHOHMATA BAAIZHZ KINHXHZ KAl AYTOE=YMNHPETHZHX 2 3 5
24 OPIrANQxzH KAI AIOIKHZH EPFAZTHPIOY ®YZIKOOEPAMEIAX 2
25 EPFOMETPIA 1 1 2
26 AZKHIH: AZOAAEIA & EGAPMOTH il 2 3 5
27 NOZHAEYTIKH 3

ZYNOAO 15 5 20 11 9 20 9 11 20 10 10 20



