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EOHMEPIZ THZ KYBEPNHZEQ2

THZ EAAHNIKHZ AHMOKPATIAZ

TEYXOZ AEYTEPO

Ap. dUAAou 2029

NEPIEXOMENA

AMOO®AZEIZ

KaBoploudg maveA\adikd eEetalduevwy nadnudtwy
ano®oitwv EnayyeAuatikou Aukeiou yia mpdoRa-
on otV TPItoRAEOUIa EKTTAIBEUOT. coeeeeeeeeeeeesersserrneee 1

Tporomnoinon t™g urt aptOu. 117959, 118921 mn.€./E5/
13-02-2012 (PEK 445/B/24-02-2012) UTIOUPYIKAG
arnépaong «Eykpton Mpoypduuatog Metarmtuyt-
aKWv 2moudwv tou TuAuatog Aloiknong Emixet-
phoewv Ttou T.EI KaBdAhag ue TitAo: «Alolknon
Eruxelpnoswv - Master in Business Administration -
MBA>» UE TPEIG KATEUBUVOELG: OTN STPATNYIKA Al-
oiknon (Strategic Management), otn Xpnuartoot-
Kovouikn) Atoiknon (Financial Management) kat oto
MdpkeTivyk (Marketing)», drnwg d10p0wWHONKE e TO
®EK 1025/B/3-4-2012. 2

AIOPOQZEIZ ZOAAMATQN

A6pbwon opdiuatog otig aptd. 90/7/7/2015 kau 91/
7.7.2015 nipdEeig tou Mputavn Tou EBvikoU Kat
Karmodiotpiakou Maveruotnuiou ABnvav mou &n-
pooteldnkav ota PEK 1514/B/20-7-2015 kat 1534/
22-7-2015. 3

ANOGAZEIZ

ApiB. ®.151/142457/A5 )

Kaboploudg maveAAadikd eEetalduevwy pabnudtwy
anogoitwv EnayyeAuatikol Aukeiou yia mpdoBaon
otV TpitoBdduia Exnaideuon.

H YNOYPIroz
MNOAITIZMOY, MNMAIAEIAZ KAl OPHZKEYMATQN

‘Exovtag unéyn:

1. Tig SatdEelc: a) Twv dpdpwv 5 kat 8 Tou N. 4186/2013
«Avadldpbpwon g Aeutepofdbuiag Ekmnaidsuong
kat Aourég diatdEelg» (PEK 193A") driwg autd €xel
Tpororondel pe TIg¢ datdEelg t™ng mep. 3 ™S nap. 5
Tou dpbpou 25 tou N. 4203/2013 «Pubuioelg Beudtwv
Avavewowv Mnywv Evépyelag kat dAAeg SiatdEeig»
(®EK 235A"), B) Tou dpbpou 13 Tou 1diou NSuou driwg €xet
Tpormotioindel ue TIg dlatdEelg Tng map. 5 tou dpbpou
58 tou N. 4310/2014 <Epeuva, Texvoloykr AvArTtuEn kat

17 ZentepBpiou 2015

KawoTtopia kat dAAeg dlatdEeie» (PEK 258A") kat TIg
dlatdeig Tou dpbpou 8 tou N. 4327/2015 «Emeilyovta
pétpa yia v MNpwtoBdbuia, AsutepoBdduia kat Tpl-
ToRd&BuIa Eknaideuon kat dAAeg datdEeig» (PEK 50A")
KaOWg Kat y) Tng rap. 3 tou dpbpou 43 tou 1diou Nduou
énwe auth €xet oupmAnewdel ue v rap. 10 Tou dpbpou
58 tou N. 4310/2014 «Epeguva, Texvoloyikf) AvarTugn kat
Kawvotopia kat dAAeg dlatdEeig» (PEK 258A).

2. Tig diatd&eig tou dpbpou 24 map. 5 nep. E” tou
N. 4270/2014 «ApXx€g dSNUOOCLOVOUIKAG dlaxeiplong kat
enonreiag (evowudtwon g Odnyiag 2011/85/EE) - dn-
pdolo AoyloTikd Kat dAAeg dlatdEeig.» (PEK A” 143).

3. Tig datdEeg tou dpbpou 90 tou Kddika Nouobe-
olac yia v Kupépvnon kat ta KuBepvntikd Opyava,
TIOU KUPWONKe pe To 4pbpo mpwTo Ttou m.d/Tog 63/2005
Kwdkormoinon tng vopobeaoiag yia v KuBépvnon kat
Ta KuBepvNTIKA Spyava.» (PEK A" 98).

4. Tig dlatdEelg tou M.d/Ttog 65/2015 (PEK 106/t. B/
28.08.2015) «Aloplopudg Youpywv, AvaminowTwv YToup-
YOV Kal YPUTIOUPYWV>.

5.To pe apBu. mpwTt. 8/60926/A4/17.04.2015 £yypapo
™™g A/vong EmayyeAuatikig Eknaideuong g Mevikng
Aledbuvong Zmoudwv M/6uag kat A/Buiag Emayyeua-
TIKAG Eknaideuong tou YNOMALG. pye 68ua «Asttoup-
via Topéwv kat eldikotATWV ota EMAA. oX0oAIkoU €Toug
2015-2016».

6. To pe apib. mpwT. $.151/123970/A5/03.08.2015 €yypa-
@0 ™ A/vong EEetdoewy kat MoTomooewy pog To
2ATE.

7. Tnv pye ap. mpwt. ®1/A/266/139769/B1/08.09.2015
glonynon g Mpoiotauévng g Mevikng Aledbuvong
OKoVOoUIK®V YTinpeolwv tou Yroupyeiou MoAltiopoy,
MNadeiag kat OPNOKEUUATWV.

8. To yeyovdg 4t amd TG datdEelg g napoloag
andépaong dev nmpokaleitat dandvn og BAPOG TOU KPA-
TIKoU mpoUmoAoytlopou, ano@acifouue:

ApBpo udvo

Ma v sloaywyn Twv uroPneinv g IXoAES, TuAua-
Ta kat Elcaywyikég Kateubivoelg Tunudtwy twv T.EL,
TwV Avwtepwv ZXoAwv TouploTikAg Ekmnaideuong, Twv
STPATIWTIKWOV ZXOAWV YMASIWUATIKWOV TwV EvOmAwv
Auvduewy, TN ZXoANG ACTUQUAGKWYV KAl TWV ZXOAWV
™™g Akadnuiag Eumopikol NautikoU kabopilovtal dUo
MaveA\adikd eEetaldueva padniuata Mevikne MNadeiag:
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«Mabénuatikd I» kat «<NeoeAAnvik Mwooa» kat SYo pa-
oNuaTa eldkOTNTAG WG €ENG:

1. O andgpottog tou Topéa MAnpoPopikng Tg Oud-
dag MpooavatoAlopoU TexvoloyiKwv EQapuoywv pe
eBIKOTNTA:

a. Texvikée Epapuoywv MAnpo@opikfg eEetdletat ota
padnuata:

i. MpoypauuaTiopds YIoAoYIoTOV
i. AlkTua YmoAoylotwv

B. Texvikdg H/Y kat Aiktdwv H/Y gEetdletal ota ua-
onuata:

i. MpoypauuaTtiopds YIoAoYIoTOV
i. AlkTua YmoAoylotwv

Y. Texvikég E@appoywv Aoylopikou egetdletal ota
padnuata:

i. Mpoypauuatiopdg YToAOYIoTWV
ii. Alktua YmoAoyloTwy

2. O andporrog, Tou Topéa Mnxavoloyiag, Tng Oud-
dag Mpooavatohiouoy Texvoloylikwv E@apuoywv ue
eldKOTTA:

a. Texvikdg Mnxavoloyikwv Eykataotdoewy kat Ka-
TAOKEUWV €EeTAleTal OTA MadnuarTa:

i. ZTotxeia Mnxavav
i. Ztowxela WUENe kat KAuatiopou

B. Texvikég Mnxavikég Bepuikwv Eykataotdoswy Kal
Mnxavikég Texvoloyiag Metpelaiou kat duaikou Aspiou
eEetdleTal oTa pabnuaTa:

i. Ztoxela Mnxavwv
i. ZTowxela Xxedlaouol Keviplkwv Bepudvoswy
Y. Texvikég Eykataotdoswv WUENg Asplopol kat KAt-
patiopoy eEetdleTal ota pabnuara:
i. Ztotxela Mnxavwv
ii. ZTotxela WUENg kat Khipatiopou
3. Texvikdg Oxnudtwy eEetdleTal ota padnuata:
i. Ztoxela Mnxavwv
ii. MEK I

. Texvikdg Mnxavoouvegtng aspookapwy eEetdletal

ota padnuata:
i. Ztotxela Mnxavwv
ii. Kivntpeg Agpooka@wv I

3. O andpottog Tou Topéa HAekTpohoyiag, HAektpo-
VIKAC Kal Autouatiopou g Ouddacg MpooavaTtoAiouol
TexvohoyIKwV EQapuoywy, sidikétnTag:

a. Texvikog HAEKTPOVIKWY Kal YITOAOYIOTIKOV SUoTh-
pdtwy, Eykataoctdoswy e€etdletal ota pabhuata:

i. Texvohoyia AKTUwV Kal EmKowvwvidv
ii. Unplakd Zuothuata
B. Texvikdg HAekTpoAOYIKWY ZuoTnudtwy, Eykataotd-
oswv Kalt AktUwv eEetdletal ota padnuata:
i. H\ektpoTtexvia
ii. HAekTPIKEG Mn)avEg
Y. Texvikog AutopaTiopoU eEeTdleTal oTa padhuata:
i. H\ektpotexvia
ii. Unerakd uothuata

3. Texvikég ATUwv Kat TnAemkowwviwv eEetdleTal
oTa padnuara:

i. Texvohoyia AKTUwV & EMKOVOVIOV
ii. Unerakd Zuoiuata

4. O andépottog tou Touéa Aoukwv Epywv g Oud-
dag MpooavaTtoAiopoU Texvoloyikwv Epapuoywy, si-
dKATNTAG:

a. xedlaoTthg Aok Epywv Kal FEwMANPOQOoPIKAG
eEetdleTal oTa nadAuaTa:

i. ADXITEKTOVIKO ZXES10
ii. OIKOBOMIKN

5. AvaoTéA\etal yia To oXoAKS §tog 2015-2016 n Aet-
Toupyia tou Touéa MepiBdAAovTog kat uoikwv Mépwv
™G Ouddag MpooavatoAiopou Texvoloyikwv Epappuo-
YWV KAl TWV EIB8IKOTATWV:

«Texvikde Ataxeiplong kat AVaKUKAWONG» Kal «T EXVIKOG
EA€yxou PUnavong kat Eykataotdoswv Avtippdmnavongs.

6. O amndpottoc Tou Topéa Aloiknong kat Owovouiag
™™g Ouddag MpooavatoAiopou Aloiknong kat Oikovo-
ulag eldkdTMTAG:

a. YridAAnAog Aloiknong kat OIKOVOUIKWOV YTINPECIWY
eEetdleTal oTA MABAMATA:

i. Apxég Olkovouikng Bswpiag
ii. Aoxég Opydvwong kat Aloiknong

B. YIIAAANAog AroBhkng kat Suotnudtwyv Epodiacuou
e€eTdleTal oTa padnuara:

i. Apxég OlovouIkne Bewpiag

ii. Aoxég Opydvwong kat Aloiknong

Y. YtdAAnhog Europiag kat Alagruong e€stdletal
oTa pyadnuata:

i. Apxég Olovoukng Bswpiag

ii. Aoxég Opydvwaong kat Atoiknong 8. YndAAnAog
Owovouiag kat Aloiknong otov Touplopd eEetdletal
ota padniuata:

i. Apxég Oovouikng Bswpiag

ii. Aoxég Opydvwong kat Aloiknong

7. O andégottog tou Touéa Mewmnoviag, Texvoloyiag
Tpopiuwv Kal Alatpopne g Ouddag MpooavatoAt-
ouoU Mewmoviag, Texvoloyiag Tpo@iuwy Kal AlaTPOPNG
eldIKATNTAC:

a. Texvikdg dutikng Mapaywyng e€etdletal ota pa-
Onuara:

i. ZUyxpoveg Mewpykég Eruxelpnoeig
ii. Asvdpokopuia

B. Texvikde Zwikng Mapaywyne eEetdletal ota pa-
onuara:

i. ZUyxpoveg Mewpykég Emuyelphoeig
ii. Bootpopia - AtyorpoBatotpopia

Y. AvaoTtéN\eTatl yia to oxohikd €tog 2015-2016 n Aet-
Toupyia g eldkdTNTAg «Texvikog Allelag kat Ydato-
KAANEPYELWV», B. Texvikdg AvBokouiag kat ApXITEKTO-
vikAg Tortlou eEeTdleTal ota padhiuata:

i. ZUyxpoveg Mewpyikég Eruxelpnoeig
ii. KaAAigpyeta AvOOKOUIKWY PuTwv

€. Texvikdg Texvoloyiag Tpogiuwy Kat Motwv eEetd-

CeTal oTa padhuara:

i. ZUyxpoveg MNewpyikég Emixeipnoelg

ii. Apxég eneEepyaoiog Tpopiuwy kat Motwv oOT.
AvaoTENAeTal Yia TO 0XOAIKO €tog 2015-2016 n Asttoup-
yia g edkdtnTag «TeXVIKOG AacoToviag kat Alayei-
plong ®uoikou MepBANNOVTOG»

8. O andporrog tou Touga Motdpxwyv g Ouddag Mpo-
oavatoAlopoU NauTIMakwy EnayyeAudTwv eidikdtTac:

a. Mhoiapxog EunopikoU NautikoU eEetdletal ota
puadnuata:

i. Nauourhota Il
ii. Metapopd dopTinv

9. O andpottog Tou Touga Mnxavikwv g Ouddag
MpocavatoAiopot NauTtihiakwyv EnayyeAudtwv etdiko-
™mrag

a. Mnxavikég EumopikoU NauTikoU eEetdletal ota
puadnuaTa:

i. Ztoxela Mnxavwyv
ii. Mnxavég MAoiou Il
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H andpaon auth va dnuooteuBel otnv Epnuepida e
KuBepvnoswg.

Mapouaot, 11 ZemntepBpiou 2015

H YMNOYProx
AITEAIKH-EY®POZYNH KIAOY-AHMAKOY

_’_
AplBu. 2194 (2)
Tpororoinon ™™g urt aptdu. 117959, 118921 m€./ E5/
13-02-2012 (DEK 445/B/24-02-2012) uttoupyikng amno-
paong «Eykpion Mpoypduuatog MEeTAMTUXIAKWY
Smoudwv Tou TuAuatog Aloiknong Emuxeiponoe-
wv Tou T.El KaBdhag pe titho: «Aloiknon Emuxet-
pfoswv - Master in Business Administration - MBA»
ME TPEIG KATeuBUVOEIG: 0TN STPATNYIKA Aloiknon
(Strategic Management), Tn XpnuaToolkovouikh Al-
oiknon (Financial Management) kat 0to MApKeTIVYK
(Marketing)», driwg dlopBwonke pe To PEK 1025/B/3-4-2012,

O MNMPOEAPOZX TOY TEI
ANATOAIKHZ MAKEAONIAZ KAl ©OPAKHZ

‘Exovtag undyn:

1. Tig datdEeg:

a) Tou Gpbpou 80 map. 11 mep. A" Tou N. 4009/2011
(A™95) «Aoun, Aettoupyia, dlac@dAion Tng moldtnTag
TwV omoudwv Kal dlebvoroinon Twv avwTATwV KTal-
SEUTIKWV IOPUUATWYV», OTIWS TPOTIOTIOMNONKE UE TIG dla-
TéEeig Tou dpbpou 47 mep. y tou N. 4025/2011 (A" 228),
Tou dpBpou 5 rap. 8 tou N. 4076/2012 (A" 159) kat Tou
dpbpou 34 nap. 2 tou N. 4115/2013 (A" 24) kat Tou dpbpou
34 tou N. 4301/2014 (A" 223),

B) Tou dpbpou 80 map. 12 mep. A" Tou N. 4009/20M
(A" 195) «Aoun, Aettoupyia, dtao@diion g moldtnTag
TWV oTIoudwv Kat dlebvoroinon Twv avwTATwy EKMal-
SEUTIKWV 1IOPUNATWV», OTIWG TPOTIOTIONONKE Pe TIG dla-
TéEeic Tou GpBpou 98 Tou N. 4310/2014 (A" 258),

Y) Tou dpbpou 38 tou N. 4009/2011 (A" 195) «Aoun, Aet-
Toupyia, dlac@dAion Tng ToldTNTAC TWV OTIOUdWV Kalt
3lebvoroinon Twv avwTATWV EKMAISEUTIKWV ISPUUATWV»,
OMwg TPOTIOTONONKE Pe TIC datdEelg Tou dpbpou 13
rap. 2 iep. o’ tou N. 4076/2012 (A" 159) kat Tou dpbpou
73 nap. 5 tou N. 4316/2014 (A" 270),

3) tou N. 3685/2008 (A" 148) «@eouikd TAaiolo yia TIg
METATITUXIOKEG OTIOUdEG» (Kal 13iwg Twv dpbpwv 4 Kat
6), OTwe TPoTomoNdNKe dladoXIKA UE TIG SIAaTAEEELG Tou
dpBpou 24 tou N. 3696/2008 (A" 177), Tou dpbpou 27
Ttou N. 3794/2009 (A" 156) kat Tou dpbpou 37 nap. 5 Tou
N. 3848/2010 (A" 71),

g) Tou N. 3374/2005 (A" 189) «Atao@dAion tng motdtn-
TAg OTNV avwTaTtn eknaideuon, ZUotnua PueTapopds
KAl OUCOWPEUONG TIOTWTIKWY Hovadwyv - Mapdptnua
AIMAWUATOG», OMWG TPOTIOTOINONKE KAl LOXUEL

2. Tig datéEeig tou MN.8. 87/2013 (A 129): <MeTovouaaoia
Ttou TE.I KaBdAhag og T.El. Avatohikng Makedoviag kat
©pdkng - Metovopaoia ZxoAng kat Tunudtwv - Zuy-
xwveuon Tunudtwv - Katdpynon Mapaptnudtwv Kat
Tunudtwy - 1dpuon ZX0AIG - ZUYKEATNON ZXOAWV TOU
T.El. Avatohikng Makedoviag kalt ©pdkng», Onwg TPo-
rioronenke pe to M.d. 127/2013 (A" 190).

3. Tnv utt apBu. mpwt. ®.5/89656/B3/2007 (B 1466)
UTIOUPYIKNA amndpaon «Epappoyn Tou Zuotnuatog Meta-
POpPAag Kal Suoowpeuong MoTwTKWY Movadwvs.

4. Tnv urt apBu. 117959, 118921 m.€./E5/13-02-2012
(®EK 445/B/24-02-2012) uttoupYIkng andpaong «Eykpton
Meoypduuatog MeTamTuxIaK®V Xmoudwv Tou TUAUATOS
Aloiknong Emixeipnoswy tou T.EI KaBdhag pe titho: «At-
oiknon Emuxelpnoswy - Master in Business Administration -
MBA» ue TPelg KATeubUVoEelg: OTN ZTPATNYIKA Aloikn-
on (Strategic Management), oTn XpNUATOOIKOVOWIKY
Aloiknon (Financial Management) kal 0To MApKeTIvyK
(Marketing)», érwg Sl0pbWONnke pe to GEK 1025/B/
3-4-2012 uttoupytkn andpaon.

5. To ue aptd. 385/18-3-2011 €yypapo g AAIM pe ™
ouvnuuévn and tov lavoudpto tou 2011’'EkBeon EEwTept-
KNG AEloAdynong tou TuAuatog Aloiknong Emuixelprioewy

6. To andomnacua tng utt aptdu. 1n/03-09-2015 (6. 60)
nedEn e Meviknig Zuvéleuong EWdkAG ZUvBeong Tou
TuAuatog Aloiknong Eruxeipnoswy, Tou T.El. Avatohkig
Makedoviac kat Opdkng.

7. To andomnaoua t™g urt aptdu. 6/10-09-2015 mpdéng
™™g Zuvéheuong Edikng Zuvbeong (Z.E.2.) tou T.El Ava-
ToAkNg Makedoviag kat ©@pdkng.

8. To yeyovdg 6t and tig datdEelg g andpaong
autng dev mpokaleital damndvn og BEPOG TOU KPATIKOU
TPOUTOAOYIOMOU, Anopacifouus:

TpororotoUue TNV he apdu. 117959118921 m.é./E5/
13-02-2012 (®EK 445/B/24-02-2012) utoupyiki andépaon
«Eykpton MpoypduuaTtog METAMTUXIAK®Y STIOUdWY TOU
TuAuatog Aloiknong Emixeiprioewv tou TEI Kapdhag
ue titAo: «Alolknon Emixeiprioswyv - Master in Business
Administration - MBA» ue TpeIg KATEUOUVOEIG: OTN ZTPA-
ywn Aloiknon (Strategic Management), atn Xpnua-
ToolKoVvouIKY Alolknon (Financial Management) kat oto
MdpkeTivyk (Marketing)», 6nwg Slopbwbnke pe to GEK
1025/B/3-4-2012, wg akoAoUbwg:

To dpbpo 6 Lpdypauua Madnudtwv» avtikabiotatat
WG eENgG:

«Katd v didpKela Twv OTIOUSWV Ol PETATITUXIAKOL
@oITNTEG UTIoxpeolvTal 0g TIApakoAoUdnon Kat emiTu-
XN €EETAOT UETATTUXIAKWV MABONUATWY, CUUUETOXN OE
£0YAOTNPLAKEG AOKAOEIC KAl EKMOVNON UETATITUXIAKAG
SMwuaTIkAG epyaciag. O ouvoAlikég apldudg Twv pa-
ONUATWV TOU MPOYPAUUATOG TIOU TIPEMEL VA TIAPAKOAOU-
ONOOUV Ol UETATITUXIOKO! POLTNTEG AVEPXETAL O dWEKA
(12), &1 (6) uTtoXPEWTIKA nadnuaTa kopuou, Téooepa (4)
UTIOXPEWTIKA HabAuaTa TN Kateubuvong mou Oa mAE-
Eouv Kat dUo (2) nabnuata and Tov mivaka Twv mpodal-
PETIKOV HAONUATWY KAl TV TPV (3) kateubuvoswv. Ta
300 (2) pabhuata rou Ba erheyolv amnd Tov Tivaka Twv
TIPOALPETIKWV MABNUATWY KabioTavtal unmoxXpewTIKA yia
™ AN tou MAAE. KdBe uddnua avtiotolxel os mévrte
(5) moTtwTIKEG HovAdeg. KABe poltnThg urtoxpeouTal va
TIAPAKOAOUBNOEL KAl va eEETAOTE( ETUTUXWG OE HadN-
gata mou avriotolxouv og Tptdvta (30) ToTWTIKEG Ho-
védeg avd eEQunvo omoudwv oTo MPAYPAUUA TANPOUG
poitnong. Emiong, mpénel va ouyypdyouv UETATITUXIA-
K SIMAWUATIKA epyacia pe O§ua ouvapous YVwOoTIKOU
QVTIKEWEVOU HUE TNV KATEUOUVOT) OTIOUSWV TIOU €XOUV
napakoAoubnoel, n onola avtiotoixel oe tpldvra (30)
TMOTWTIKEG Hovddeq. Ma tnv andéktnon M.AE. anattou-
vtat evevivta (90) MoTwTIKEG HovAdEG.

H yAWooa didaockaAiag eival n eAAnvikA 1 kat n ay-
YAIKY). AVOAUTIKOTEQA TO TIEOYPAUUA MaBNUATWV £XEL
WG eENG:
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EZAMHNIAIA METAOTYXIAKA MAGHMATA ETO [NPOTPAMMA TIAHPOYZE ®OITHEHE

A’ EEaunvo
a/a Tomog MaOnpa IistoTiké
MaOnjparog Movadeg
(ECTS)
I | Yroypewticé | Epevvnticy MeBodohroyin - Research Methods 5
Koppot
2 Ynoypewtikéd | Emyeipnuotiucdémta oe cuvbikes mayKoouonoinong - 5
Koppot Entrepreneurship in a Globalised Environment
3 Yroypewtikd | Awoyeipion Kawvotopiag oe cuvOfikeg maykooputonoinong 5
Koppod - Innovation Management in a Globalised Environment
4 Yroypewtik6 | Xpruatookovopiki] AoyloTikh v ZreAéyn 5
Koppov Enuyeipfioeov - Financial Accounting for Managers
5 Yroypewtiké | E-logistics kat Awiknon Aiebvoig E@odiactikig 5
Kopuot Alveidag - E-logistics and International Supply Chain
Management
6 Yrnoypewtikéd | Erapwt Kowoviki Eveovn - Social Corporate 5
Koppoo Responsibility
ZYNOAO 30
B’ E&aunvo
Katsv0vvey Xrpatnywiic Awiknong
’Wa Tinog Madnpa Mototikéc
MaOiqparog Movadeg
(ECTS) |
1 | Yroypewtikd Zrpatnyikn Awiknon - Strategic Management 5 J
2 | Yrnoypewtikd Awyeipion AAayov - Change Management 5
3 | Yroypewtikd Zrpatnykéc AvBpanivav [16pov - Human Resource 5
r Strategies
i 4 | Yroypewtukd Hyeoia kot Awiknon Opadwv Epyalopévev - Leadership 5
and Teamwork Management
\ 5 | Ynoypewtikd {(enthoyn and 1OV WivaKd TOV TPOAIPETIKOV) 5 J
\ 6 | Ymoypewtiko (emAoyn and TOV TIVOKA TOV TPOUIPETIKAOV) 5 J
[ ZYNOAO 30 |
KatsvBvven Xpnuartooikovoukiig Awikinong
a/a Tomog Mabnpa Mistotikég
MaOnipatog Movadeg
(ECTS)
| Ynoypewtiké | Xpnuatoowovouiki] Awiknon - Financial Management 5
2 Ynoypewtiké | Aoikntiki Aoyiotiki| - Management Accounting 5
3 Yrnoypewtikéd | Awebvi) Xprpatootkovopucd ko Aoywstikd Hpdtona - 5
International Financial and Accounting Standards
4 FYnoxpauml«') Xprparootkovopikd [TAnpopopiakd Tvotipota - 5
Financial Information Systems |
5 Yrnoxpewtiké | (ETA0YH N6 TOV MIVAKO TV TPOUIPETIKOV) 5 |
6 Yroypewtikd | (entAoyt] ard ToV TVOKO TOV TPOUIPETIKOV) 5
| ZYNOAO 30
KatevBvvon Mapketivyk
a/d Tomog Mabnpa MotoTikég
Mabniparog Movéadeg
(ECTS)
1 | Yrnoypewtikd Mapketivyk Mavatlpevt - Marketing Management S
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L 2 | Yrnoypswtixo Zvpneppopd Katavarimti) - Consumer Behavior 5 J
3 | Yrnoypewtikd ‘Epgvva Mapketivyk - Marketing Research 5 |
4 | Yroyxpewtikd AgBvéc Mapxetvyk - International Marketing 5
5 | Yrmoypewtikd (emthoyn arnd TOV WiVAKQ TWV TPOIPETIKOV) 5
6 | Ynoypewtikd (emiAoy1] and TOV MIVAKQ TOV TPOALPETIKAV) 5
ZYNOAO 30
Mpoaperika Mabjpara
| a/a | Kotevbovorg | Madnpa |
1 ZTpatnykng Ztpatnyikt} Awoiknon - Strategic Management
Awiknong
2 | Ztpatnyixig Awyeipion Alkayav - Change Management
Awiknorg
3 ZTPATYIKTG Zipamnyikéc AvOpamivev Tépwv - Human Resource Strategies
Awiknong
4 | Zrpamnywng Hyeoia kot Aoiknon Opddwv Epyalopévov - Leadership and
Aroiknong Teamwork Management
5 | Zrpatnyikng Awyeipion Epyov — Project Management
Awiknong
6 | Zrparnywnig [TAnpogopiokd Zuctipata kot Texvikés ANyng ZTpatnykaov
Atoiknorng Amnogdccov - Information Systems and Strategic Decision Making
Techniques
7 | Xpnuat/kng Xpnpatootkovouikty Awiknon - Financial Management
Avoixnong
8 | Xpnuat/kig Alowntikiy Aoyotikt| - Management Accounting
Awiknong
9 | Xpnuet/kng Mebvi) Xpnuartoowovopikd ken Aoyiotiké Ipétona - International
Avoiknong Financial and Accounting Standards
10 | Xpnuot/xnig Xpnuaroowovopikd [Minpoeopiakd Zvotiuata - Financial Information
Aoikniong Systems
11 | Xpnpot/knig Movrtehonoinon Xpnpotoowovoukdv pe m xpfon H/Y - Financial
Awiknong Modeling with the use of computers
12 | Xpnpot/xig Mpoypdpupata Xpnuatoowovouwav Eeappoydv-ERP - Financial
Awiknong Applications Software-ERP
L 13 | Mapketvyk Mapxketivyk Mavatlpevt - Marketing Management
14 | Mapxetvyk Zvpunepipopd Koatavaroti - Consumer Behavior
15 | Mapketvyk ‘Epgvva Mdapketivyk - Marketing Research
16 | Mdpketivyx AeBvég Mapketvyk - International Marketing
17 | Mépxetivyk Mépketvyk Yrnpeowpyv - Services Marketing
18 | Mépxetivyk Ynoewxd Mapketvyx - Digital Marketing
I'" EEaunvo
MotwTikég
Movadeg
| (ECTS)
| | Exmévnon Metantoyiaxig Amhopotiig Epyaoiag - Final Dissertation 30

EEAMHNIAIA METANITYXIAKA MAOHMATA XTO NPO'PAMMA MEPIKHY ®OITHEHYE

A" EEaunvo
/o Tomog Madnpa hetoTikég
Mabiparog Movadeg
(ECTS)
| Ynoypemtiko Epevvntiki) MeBodohoyia - Research Methods 5
Koppod
2 Yroypewtikd Enysipnuatikétnto o cuvOnKeg ToyKosUIOnoineg - 5
Kopuov Entrepreneurship in a Globalised Environment |
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3 Ynoypewtiko Awygipion Kawotopiog 6g cuvlrkeg 5
}f)ppm’) noyKooponoinong - Innovation Management in a
Globalised Environment
[TYNOAO 15 |
B’ E¢aunvo
a/a Tbmog Méadnpa ototikig
Ma®iqparog L Movadeg
(ECTS)
“4 Y IO PeW LKL APHHUVLUUIRUVURLIRI| LIV FIV LRI [ IR L GnGA T -~
Koppod Enyeprocwv - Financial Accounting for Managers L
5 Ynoypewtixod E-logistics ka1 Awiknorn Aebvoig EQodiasTikig 5
Koppoo A)vaidag - E-logistics and International Supply Chain
Management
6 Ynoypewtikod Etatpic Kowmviky Evfvvn - Social Corporate 5
Kopuob Responsibility
ZYNOAO 15 |
A" EEGpnvo
KargiOuven Zrparnyikijg Awikneng
ala Timog Méabnpa [ Thoronkig
Mabnparog Movédeg
(ECTS) |
o Ynoypewtikod Trpatnywi] Awikion - Strategic Management 5
2 Y noypewtiko Awyeipion AAayev - Change Management 5
3 Ynoypewtikd Zrpatnyikés AvBponwvav [1opwv - Human Resource 5
Strategies
ZYNOAO 15
Karei8uvon Xpnpartoowkovopuikijc Aloikneng
a/a TYmog Madnpa IhotwTikég
Madijpatog Movadeg
(ECTS)
] Ynoypewtikd XPNHATOOIKOVORIKT| Avoikmon - Financial 5
Management
Yroypewtikd Alowknriki] Aoyotiki] - Management Accounting 5
{ 3 Ynoypewtik6 Agbvi) Xpnpatoowkovoptkd kot Aoyotika [Mpdtona - 5 T
International Financial and Accounting Standards
ZYNOAO 15
KargdOuvony Mdapketivyk
a/a Témog Mabnpa MorwTikég
Matipatog Movadeg
_(ECTS)
] Yroypewtikd Mépketivyk Mavatlpevt - Marketing Management 5
2 YRoxpewtiko Zvuneprpopd Katavarwtn - Consumer Behavior 5
3 Yroypewtikd ‘Epgvva Mapxketivyk - Marketing Research 5
ZYNOAO 15
E" E€apnvo
KatevBvven Zrpatnyuaig Awiknerng
o/a Tomrog Médnpa 'n I6TOTIKEG
MaOpatog Movadeg
(ECTS)
Ynoypewtikd Hysolo kou Awiknon Opddov Epyolopévav -1 5
Leadership and Teamwork Management
Y noypewtikd (emhoyn] amd TOV TIVOKQ TWV TPOAIPETIKGV) j 5 j
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3 ﬁnoxpsmtuc() | (emhoyy and tov mivaka TV TPOCIPETIKGV) 5
ZYNOAOQO 15
Karteouven Xpyuatooikovouikic Awixkneng

a/a Tomog Madnpa Mototikég
MaOinatog Movadeg
_(ECTS)
I Yroypewtikd Xpnuatoowovoukd I[Manpogopakd Zvotfpoata - 5
Financial Information Systems
2 Yroypewtikod (emhoyn and Tov TIVaKA TOV TPOUIPETIKDY) 5
3 Y7oxpewtikod (emhoyn amd TOV TiVAKQ TWV TPOUPETIKAV) 5
{ LYNOAO 15
KarebBuven Mapkertivyk
a/a Tomog Mabnpa INiototikég
Madnpartog Movadeg
_(ECTS)
1| Yroypewtkd Agbvéc Mapxetivyx - International Marketing o 5
L 2 Ynoypeotikd (emoyn and TOV TIVOKO TV TPOUIPETIKGOV) 5
L 3 Ynoypewtikd {(emAoyf and TOV TVOKX TV TPOUPETIKMV) 5
'ZYN 15
OAO
IMpoarpeTikd Matijpata
o/a KartevBuovong Mabyua
1 | Ztpatnykng Ztpatnykt] Awiknon - Strategic Management
Awiknong
2 | Zrpatnyiknig MAayeipion Adkayav - Change Management
Awoiknong
3 | Zrpatnyucic Ztpatnywéc AvBpamvav [1épwv - Human Resource Strategies
Awiknong
4 | Zrpatnyikig Hyeota ko Awiknon Opdadov Epyalopévev - Leadership and
Awiknong Teamwork Management
5 | Zrpatnyikng Awyeipion Epywv — Project Management
Awiknong
6 | Ztputnyikng Mnpogpopiakd Zvotiuata kot Teyvikég ANyng Ztpatnyikev
Aoixnong Anoopdccmv - Information Systems and Strategic Decision Making
Techniques
7 | Xpnpot/knig Xpnpatoowovopikty Awoiknon - Financial Management
Awoiknorg
8 | Xpnpat/kng AwknTikn Aoylotikn} - Management Accounting
Awoilknong
9 | Xpnuot/xng Awbvny Xpnpotooikovopikd kat Aoyiotika [potuvma - International
Awiknong Financial and Accounting Standards
10 | Xpnpoat/kig Xpnparoowovopikd [Tinpopopraxd Zvotfuara - Financial
Avwoikrong Information Systems
1T | Xpnpat/kic Movrtehonoinon Xpnpatoowovopikav pe t yprion H/Y - Financial
| Awiknong Modeling with the use of computers
12 | Xpnuat/kng Mpoypbupata Xpnuatoowovopukdv Egappoydv-ERP - Financial
Awoiknong Applications Software-ERP
| 13 [ Méprenvyk Mapketivyx Mavatluevt - Marketing Management
14 | Mapketivyk Zvuneppopd Katavaront - Consumer Behavior
15 | Mépketivyk ‘Epevva Mapketvyk - Marketing Research
16 | Mdpxetivyk AeBvéc Mdpretvyk - International Marketing
17 | Mdpketvyk Mapketvyk Yrnpecwav - Services Management
18 | Mépketivyk nowxkd Mapketivyk - Digital Marketing
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"k XT  EEaunvo

Motwnkég
Movadeg
(ECTS)
Exnévnon  Metantoyiaxng Awhopatikic  Epyooiog-Final 30
Dissertation —

H amdépaon auth va dnuoateudel otnv Epnuepida g KuBepvhoswg.

KaBdha, 11 ZenteyBpiou 2015

O Npdedpog
AGANAZIOX MHTPOIMNOYAOX
—’_

AIOPOQZEIZ ZOAAMATQON

(3)

Sta ®EK 1514/20-7-2015 tB” kat 1534/22-7-2015 T. B
ota oroia dnuooteddnkav ot urt aptd. 90/7-7-2015 kat 91/
7-7-2015 mpd&eig tou Mputavn tou EBvikou kat Kamodi-
otplakoU Mavemotnuiou Abnvwy, mepl (dpuong Epya-
otnpiou AlarmoATiopikig Eknaideuong kat Maidaywyikng
MapéuBaong kal Epyactnpiou ZupBouleuTiking OunAi-
Kwv Kal Mpoaywyng g Wuxokowwvikng MapgéuBaong
avtioToixa, oto TuAua Ekmaidsuong kat Aywyng g
Mpooxohikng HAk{ag Tng ZxoAAg Emotnuwv g Ayw-
YNNG KAl EYKPLONG TWV ECWTEPIKWY KAVOVIOUWY AEITOUP-
yiag toug, va srupépete TIg akéAoubeg dlopObwoElg:

A) 210 ®EK 1514/20-7-2015 T.B” 0N oeA. 18899

A6 To eopaluévo drou avapEpeTtat:

«Epyaotiplo AlamoAtiouikng Ekmaideuong kat Nada-
ywykng Eknaideuong",

OTO CWOTO:

«Epyaotiplo AlamnoAltiopikng Eknaideuong kat Mada-
YwYKAG MapéuBaoncs.

B) Zto ®EK 1534/22-7-2015 1. B” 0Tn og\. 19004

A6 To eopaluévo Arou avapEépeTat:

«Epyaothplo ZupBouleuTikig OunAikwv kal Mpoayw-
yNg ™ng Wuxokowvwvikng MapéupBaongs,

0TO OWOTO:

«Epyaotiplo ZupBouleuTikng OunAikwv kal Mpoayw-
yNg ™ Wuxokowvwvikng AvarTtuEng».

(A6 to EBVIKS Kal Kamodlotplakd
Maverothuio ABnvwy)

* 0202029 1709150008 *

ANO TO EONIKO TYNOIPAQEIO
KAMOAISTPIOY 34 * AOHNA 104 32 * THA. 210 52 79 000 * FAX 210 52 21 004
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