QY H EEEAIEH THX
TEXNOAOI'TAY EITHPEAZEI TIX
APALXTHPIOTHTEX THX MOAAX

XPIXTINA XOYTA
A4
7ov 'EA KAAAIOEAX




TI IIEPIAAMBANEI OMQX
AYTH H EPI'AXIA;

[
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[

)

EIZXATQI'H
2KOIIO

il TIEPIBAAAON

METABAHTEX

YIIO®EXH

OPIA

ANAAYXZH THX EPEYNAZX

= YYMIIEPAXMATA

)

[

)

[

)

[

[TPOTAXEIX IT'TA EPEYNA
BIBAIOT'PAOIA
[TEPIEXOMENA



H EEQTEPIKH EM®ANIXH EINAI O
KAOPEYTHX THX ITPOXQINIIKOTHTAYX MAX

- A2 TIKO2Z MYOOZ
H

» TPOTTOZ Z()HX



KATI AIIO 2 TOPIKHY
HAEYPALY...!

* Mopwéc uédac cixav avantuxBei o
TTOAAEC TTEPIOXEC TOU ApXdAiou KOOHOU
ommwc n Aiyutttoc, h KpRtn kai n Pwyn.

* TTpwToTropIaKd SNHIOUPYAUATA TTOU
Oavpalovrai kar aggioPpnTouvTdl W¢
onpepa.



MIA 2YI XPONH MATIA

* Teyvoloyia kot poda
GOKAPOVV LECH
EKKEVIPTIKOV YOPAKTNPO.

* Aoveapioo oTIAMITOV
GYEOLGTMOV LOOOG

* Teyvoloyio —Mdda
-Owovopuia yivoviot Eva.!

* Prada, Cucci,
Dolce&Gabbana pepikoi
0TTO TOVC VEOUC
KOAOGGOUG TNG LOOOC




2KOIIOX

* [Ipocomikd 0QEAN

* Evnuépmon ovayvasTaV Yo GUGYETIGULO
TEYVOLOYIOC-LOO0C

* Bofudc 200 TETpapvov 6to Héonpo e
TEYVOLOYIOG



HEPIBAAAON

* Kowvovikoc
TEPTYVPOC
* 2YOAEC LOOOG

* Epotnuotordyto
* AwadikTvo
* [Teprodukd podoc

* BifAio yio
TEYVOLOYIL



KAI AIIO METABAHTEX T1

I'INETAI;
¥ YOASMATA ¥ MHXANEX
¥ ATAATIKAYIA ¥ EIAH MHXANQN
YOASMATOYPIIAY ~— KALE=EAIZH TOY2
% MHXANOIIOIHEZH
ATAATKATIAY

YOAXMATOYPITAX



I'T NA YIIOOE2OYME TQPA;

¥ YIIAPEH AAAHAENAETHX XXEXHX
TEXNOAOITA2Z-MOAAX

¥ OIKONOMIKH ANAIITYEH KAI
AIXOHTIKH BEATIQXH TON AYO
KAAAQN




XQPIX OPIA EPEYNA AE
I'INETAI!

Y HAIKIAKA ¥ XPONIKA
( 15-25,25-40, 40-65) (20/3/2010- 12/04/2010)



TI IIPEIEI NA TO
ANAAYXOYME KIOAAYX;

Y EIIIAOI'H AHMOZXZKOIIIKHY EPEYNAX

Y ANAZHTHZXH XE: AIAAIKTYO,
BIBAIA, IIEPIOAIKA

Y EIIIAOI'H AEAOMENQN

Y MOIPAZMA EPQTHMATOAOI'TON
YEIIEZEPI'AXIA AITANTHXEQN

Y TEAIKH EITIAOI'H



AYTA TA EPQTHMATA IIPEIIEI
NA AITANTH®OOYN!

YIIOZEX MOP®EX MOAAX YITAPXOYN;

YH TEXNOAOI'TA XYMBAAAEI TEAIKA
>THN ANAIITYZH TH;

% H AAAHAEITIAPASH TON AYO
KAAAQN TI SYNEIIEIEE EIXE XTH
ZOH MAY:

YH MOAA FINAI AIIOKAEIXTIKA
['YNAIKEIO I[TPONOMIO;




EIIITEAOYX TA AIIOTEAEXMATA!!



H AIZOHTIKH BEATIQZH TON ATAGQN
MEZQ THE TEXNOAOTIAY EINAI
E®IKTH:

YOI EPOTHOENTEX
AITANTH2ZAN
KATA TO
XYNTPIIITIKO
[TO20XTO 83%
OETIKA



O 200¢ AIQNAXY YIIHPEE
KAGOPIXTIKOX I'TA THN EZEEAIZH THX
\Y (O JAVAOIN
YOI EPOTHOENTEX

KATA 95%

AITANTH2ZAN
OETIKA



H MOAA EEAPTATAI AITO THN
HAIKIA:

YEN XYNEXEIA TO
83% AITANTHXE
OETIKA KAI MOAIX
TO 17% APNHTIKA



[TPOTAXEIX I'TA EINIIIAEON
EPEYNA

¥ OIKO-AOI'TKH MOAA

Y ANAKYKAQXH-
EITANAXPHXIMOIIOIHXH POY XQN-
TEXNOAOI'IKQN MEXQN

¥2KOIIOZ: ATAXQXH TOY ITAANHTH
KAIL .. TOY XTIA! I'!



¢€cee€¢€eCeCe ¢€¢ ¢

BIBAIOI PADIA

BipAio << TEXNOAOITA KAI POYXIXMOX >>
Ke@eaAoo YOANTOYPI'TA KAI POYXIXMOX

Design clothes- Wikipedia, the free encyclopedia

http: /www.en.wikipedia.org/wiki/design
clothes/17/04/2010

Gapovn A. << Dopéote . . . TE(VOLOYIO!I>>
http://www.tovima.gr/default.asp / 04/02/2007
Design-Wikipedia, the free encyclopedia
http://www.en.wikipedia.arg/wiki/design/17/04/2010

5) Mooctpandc A. << Iotopia Tov apyaiov
KOGHov >>, ekoocelc OEAB, 04/02/2009



EY XAPIXTIEX! !'!

¥ Oa 110cho va 0 opLoT|cM 0T0 KOPOLAS TOVS
TOPUKATO Yo TNV ToAvTun Pfondera tovg:

¥ Tovg vrevOvvovg TG dnuoTIKNG Prpitodnknc!

Y Oocovc aprépmaoay ypovo yio T couTinpoon
TOV EPOTNUATOLOYLOV!

YT coppadTprd pov Ayyelki yio YPrjGLUES
OLEVKPLVNGELC!

¥ Kot téhog, Tov vrevOuvo kadnynty Yo tnv
OPLEPMCT] EMTAEQV YPOVOV YLO TEPULTEP®
TANPOPOPLES KUL OLUGUPNVIGELS!
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