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3 @ Lookat these words using — peiee o - * m“‘g"”‘”:‘:;gl officials hi‘:—; :\;nmd mt:
s, W s H-I- . ol & lady Gaga and Avid are just two of many ..
e T that are revered by today’s teens.
e inexpensive © imperfect * ImEpiaT—m— 5 . are a particularly effective form
o unaffordable e illoga » dshones =TS of advert:srng as the viewer is unaware they are even
e sybstandard * underssimats = DTSN seeing it.

How thange Te MEEwR T Dewots’
tohephms s & @' Tick (v) the boxes to form phrases.
Which consonants usually follos m= = & an &

What is the difference in meanimg et g Y T
Y . = [ -j et T
un-, dis-, mis-: T cha_in,qf_;hups
b. Form as many new words as you ¢an o e cutbacks
words below using the prefixes from Ex. 3= the weekly shopplng
busmess :
« experienced ® human ® worked ® soiG
o conscious * valued ® normal e valuabie a deal-.f-_ v
e mature e rational © loaded < like = legiie PR
e cook e developed e look e use ® charge T
e fund e dress e line the bankkeepmg :
a company
= Collocations a campaign
) a fortune
a) Match the pairs of adjectives to the nouns %o a btfané_h_ kh
form collocations. gy il
I g I & I pars, use the phrases in sentences. Can you
|- Spers/iea 9 ?"UG e Shumk of one more phrase or expression to go
2 Dbestselling/household b icons ner 2ach heading?
3 celebrity/government C messages
4 aggressive/effective d market
5 subliminal/coded e producs
I 6 pop/religious f marketing l

Fﬂl in the gaps with one of the words prowvided.
* shopping ® advertising ® money * cash

; A it A [R— problems/launderning/management
| S T mall/facilities/spree

R AR point/desk/flow

4 ... COMpany/campaignysiandads

@dow use some of the collocations from Ex £z
and 4b to complete the sentences below. ¥

necessary, use your dictionary to help you. Use
the remaining collocations in sentences of your

own.

1 Many young people believe that .. _a= ' She is, but we
true to life. They think the stars promoting the producs don’t live here

e — 2

actually use them.




