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EidikoTnTa

AIAGEMATIKH EPTAZIA

ZYNOAO

FpappaTéag AVWTEPWY KAl AVWTATWY ZTEAEXWV
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15 NAOTIZTIKH KOZTOYZ 2 2

16 AHMOZIEX IXEZEIX 2 2

17 EME=EPrAZIA KEIMENOY 2 2

18 AIEONEIX EMMOPIKEZ XEXEIZ 3 3

19 TPAMMATEIA AIEYOYNZHXZ 5 5

20 AEONTOAOTIA ENAITEAMATOXZ 2 2

21 ATTAIKH OIKONOMIKH KAl AIOIKHTIKH OPOAOQTIA 2 2

22 E®APMOTEX EMMOPIKHZ AIAXEIPIZHX KAl MIZ©OAOZIA (H/Y) 5 5
ZYNOAO 17 3 20 17 3 20 10 10 20 12 8 20

EidikéTnTa Bon06¢g EpyoBepartreiag

EZAMHNO

MAGHMATA © z
1 ANATOMIA 2 2
2 ®YZIONOTIA 2 2
3 >TOIXEIA NOZOAOTIAZ 1 1
4 2TOIXEIA OPOOIEAIKHZ 2 2
5 EIZAFQIrH XTHN WYXOAOTIA 1 1
6 KINHZIOAOTIA 1, 11 2 2 2 2
7 BAZIKEX APXEZ EPFOOEPATNEIAY 1 1 2
8 2TAAIA ANOPQMINHZ ANAMNTY=ZHXZ 2 2
9 MONTEAA KAI MTPOZEITIZEIX X THN EPFOGEPANEIA 2
10 MPAKTIKH AZKHZH 4 4 4 4 4 4 8 8
11 TEXNIKEX EPTOOEPAMEIAX 2 2
12 YYXOKOINQNIKH EPTOGEPATEIA 2 2
13 MAGOAOTIA 2 2
14 2TOIXIEA NAIAIATPIKHZ 2 2
15 >TOIXEIA NEYPOAOTIAX 2 2
16 2TOIXEIA THPIATPIKHZ 2 2
17 AEONTOAOTIA KAl EPTOOEPAMEIA 2 2
18 AHMIOYPTIKOTHTA KAI EPTOGEPANEIA L, 1I 1 2 3
19 YYXOMAGOAOTIA 2 2
20 NPQTEZ BOHOEIEZ 1 3
21 APAXTHPIOTHTEZ KAOHMEPINHZ ZQHX 2 4
22 AZIONOIHzH THN EPTOOEPATEIA 2 2
23 EIAIKEZ OEPANEYTIKEZ TEXNIKEZ 2 2
24 EPIFOOEPATEIA ZTHN TPITH HAIKIA 1 1
25 NEYPOMYIKEZ AIATAPAXEZ KAl EPTOGEPANEIA 2 2
26 ANAMTY=ZIAKEZ AIATAPAXEZ KAl EPTOGEPATNEIA 1 1




27 OPTANQZzH KAI AIOIKHZH MONAAQN EPITOOEPAIMEIAZ 2 2
28 Ol OMAAEX >THN EPFOGEPAMEIA 1 1 2
ZYNOAO 15 5 20 14 6 20 10 10 20 7 13 20

EidikéTnTa Z1éAexog Aloiknong Kai Oikovopiag oTov Topéa Tou ToupiopoU

EZAMHNO
MAGHMATA
1 AITAIKA, ATTAIKH TOYPIZTIKH OPOAOTIA 2 2 2 2 2 2 2 2
2 FTEPMANIKA 2 2 2 2
3 FAAAIKA 2 2 2 2
4 OPIrANQZzH KAI AEITOYPTIA TOYPIZTIKOY MPAPEIOY 3 3 2 2 2 2
5 BAZIKEZ APXEZ TOYPIZMOY & TOYPIZTIKH MOAITIKH EYPQMAIKHE ENQIHS 2 2 2 2
6 MATKOZMIA TOYPIZTIKH FEQIrPA®IA- TAZIAIQTIKOI OAHI Ol 2 2 2 2
7 AIEONEIX 2XEXEIZ META®OPQON 2 2
8 AEPOITOPIKOI NAYAOI- EKAOZH EIZITHPIQN- XYZTHMATA KPATHZEQN 2 2 2 2 2 2 2 2
9 IXTOPIA TOY EAAHNIKOY MOAITIZMOY 2 2
10 TOYPIZTIKO MARKETING -AEZIOTHTEZ MQAHZEQN 2 2 2 2
11 MPAKTIKH E®PAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3 3 3 3
12 MEPIBAAAONTIKH MOAITIKH KAI TIPOZTAZIA XTON TOYPIZTIKO TOMEA 1 1
13 >TOIXEIA EMMOPIKOY AIKAIOY 2 2
14 EZYMNMHPETHXH MNEAATQN: TOMEIZ TOYPIZTIKQN YIMHPEZION & ENAAAAKTIKEZ 2 2 2 2
MOP®EX TOYPIZMOY
15 >TOIXEIA TOYPIZTIKHZ NOMOGEXIAX 2 2 2 2
16 BAZIKEZ APXEZ AOTIZTIKHZ 2 2
17 AEPOMETA®OPEZX: AEPOINOPIKH ETAIPIA, AEPOAPOMIO- YMNHPEZIEX 1 1
18 AIA_XEIPIZH EIXEPXOMENOQY- EzEPXOMENOY TOYPIZ_MOY, OPIFANQMENO 2 2 1 1 2
TAZIAI (MAKETO), ENMATTEAMATIKOZ TOYPIZMOZ, TAZIAIQTIKEZ TYMNIKOTHTEX
19 >YXTHMATA AEITOYPIIAZ TPADEIOY (FRONT/ BACK OFFICE) 3 3
ZYNOAO 17 3 20 17 3 20 15 5 20 " 9 20

EIAIKOTHTA: DYAAKAZ MOYZEIQN & APXAIOAOIKQN XQPQN

EZAMHNO
MAGHMATA o z
1 AyyAika ) TaAAIka 2 2 2 2 2 3 3
2 loTopia Téxvng 2 2 3 3 2
3 MepiBaAAovTikr) Aywyr - OikoAoyia 2 2
4 EAANvIkA Aaikr Téxvn 2 2




5 ®uoikn Aywyn & Autodpuva 2 2 2
6 loTopia & YAIkdg MoAimiopdg 2

7 21o1x€ia MouaogloAoyiag 3 3

8 ToupioTikiy YuxoAoyia 2 2

9 Eioaywyr| oTig Baoikég ‘Evvoieg Mpoataaiag Tng MoAimaTikrg KAnpovouiag

10 Baoikég Apxég PUAaENG Mouaoeiwv,Mvnueiwy kal ApXAIOAOYIKWY Xwpwv 2 2 3 3
11 MpakTikn E@apuoyn atnv EidikétTnTa 3

12 Texviki ETikoivwviag - ETixeipnuamikotnTa 1
13 ApxEg MPOANTITIKAG ZuvTripnong 2
14 AvtipeTwmion ‘EkTakTwy MepIoTaTikwyv 2
15 Alaxeipion ZuMoywy - Xeipiopdg kar Metagopd Epywv Téxvng 3
16 Yyieivr) MpwTeg BonBeieg 2
17 Zroixeia NopoBeaiag yia Tnv MpooTtacia tng Puoikng & MoAimioTikig KAnpovouidg

18 Kwdikeg ETTayyeAPOTIKAG ZUPTTEPIPOPAS

19 HAekTpovika ZuoTthpata AcQaAeiog

ZYNOAO

EidikéTnTa Z1éAexog Mnxavoypagnuévou AoyioTnpiou - PopoTexvikou Mpageiou

EZAMHNO

MAGHMATA o z (] z
1 FENIKH AOTIZTIKH I, 1l 4 4 4 4
2 AIKAIO 1,1l 2 2 3 3
3 OIKONOMIKA MAG@HMATIKA 1,11 2 2 2 2
4 STATIZTIKH LI 2 2 2 2
5 AIOIKHZH EMIXEIPHZEQN 11 2 2 2 2
6 TEXNIKH ZYNAAAATQON 2 2
7 MARKETING 3 3
8 MPAKTIKH E®PAPMOTIH XTHN EIAIKOTHTA 3 3
9 OIKONOMIKH TQN EMIXEIPHZEQN 2
10 ENIXEIPHZIAKEX EMNIKOINQNIEX 2
11 ®OPOAOTIKH MPAKTIKH 2
12 NAOTIZTIKH ETAIPION 2
13 MHXANOIPA®HMENH AOTIZTIKH 5
14 AOTIZTIKH KOZTOYZ I, Il 2
15 ®OPOAOTIKH AOTIZTIKH KAl EGAPMOTEX |, Il 2
16 EMNE=EPTAZIA KEIMENOY (H/Y) 2
17 NOTIZTIKEZ EQAPMOTEX |, II 2
18 E®APMOTEX EMMOPIKHZ AIAXEIPIZHX KAl MIZ©O0AOZIA (H/Y)




19 OOPOAOTIA KEDAANAIOY- KINHTPA EMNENAYZEQN 2 2
20 XPHMATOOIKONOMIKH AIOIKHZH
21 NOTIZTIKA ®YAAA (SPREAD SHEETS - H/Y)
ZYNOAO 17 20 17 20 10 10 20 10 10 20
E=ZAMHNO A
A/A MAGHMATA (o] z (0] z o z (0} E z
1 FENIKH XHMEIA 3 3
2 ANAAYTIKH XHMEIA | 2 8
3 OYZIKEZ KAl XHMIKEZ AIEPTAZIEZ 2 2
4 AZOAANEIA KAI YTIEINH ZTHN EPFAZIA 2 2
5 ZTATIZTIKH 2 2
6 MPAKTIKH EQAPMOIH ZTHN EIAIKOTHTA 3 3 3 3
7 ANAAYTIKH XHMEIA Il 2 8
8 XHMIKH TEXNOAOTIA 2 2
9 MIKPOBIOAOQOTIA 2 2
10 OPI'ANIKH XHMEIA 3 3
11 BIOXHMEIA 2 2
12 GAPMAKEYTIKH ®YZIKH 1 2 3
13 MEGOAOI EAEMXOY ®APMAKQN 1 3 4
14 GAPMAKEYTIKH TEXNOAOTIA | 2 2 4
15 KOZMETOAOTIA | 2 2 4
16 OGAPMAKOAOTIA- TO=IKOAOTIA 2 2
17 OAPMAKEYTIKH TEXNOAOTIA 1I 3 3
18 KOZMETOAOTIA 11 3 3
19 EAEMXOZ MOIOTHTAZ ®APMAKQN 3 3
20 EAEMXOZ KAI A=ZIOANOIMHZH KAAAYNTIKQN 3 3
21 MARKETING ®APMAKQN KAI KAAAYNTIKQN 2 2
22 MPAKTIKH AZKHZH ZE ®APMAKEIO 6
ZYNOAO 11 20 11 20 8 12 20 2 18 20
EZAMHNO
A/A MAGHMATA o z (o] z (] z (0] E z
1 ANATOMIA 2 2
OYZIOAOTIA 2 2

2TOIXEIA NOZOAOTIAZ




4 2TOIXEIA OPOOIIEAIKHZ 2 2

5 >TOIXEIA PEYMATOAOTIAX 2 2

6 YTFIEINH 2 2

7 YYXOAOTIA ANOKATAXTAZHX 1 1

8 KINHZIOAOTIA L 1l 2 2 2 2

9 APXEX MAAAZHZ 1 3 2 2 2

10 MPAKTIKH EPAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3

11 >TOIXEIA XEIPOYPIIKHZ 1 1

12 2TOIXIEA NAIAIATPIKHZ 2 2

13 >TOIXEIA NEYPOAOTIAX 2 2

14 2TOIXEIA THPIATPIKHZ 2 2

15 AZKHZH: AXPAAEIA & EGAPMOIH | 2 2

16 APXEX METAKINHZHX AXOENQN 2

17 KINHZIOOEPATIEIA 2

18 AIKHIH: AZOAAEIA & EOAPMOTH Il 2 2 4

19 SYNTHPHXH KAI TEXNOAOTIA EPTAZTHPIOY ®YZIKOOEPAMEIAZ 2 2

20 APXEZ E®GAPMOTIHX ®YZIKON MEZON 2 4

21 MNPQTEZ BOHOEIEZ- MEPIAEXH 1 3

22 AGAHTIATPIKH 2 2

23 BOHOHMATA BAAIZHX KINHZHX KAl AYTOEZYMNHPETHXHZ 3 5

24 OPrANQZzH KAI AIOIKHZH EPFAZTHPIOY ®YZIKOOEPAMEIAX 2

25 EPFOMETPIA 1 1 2

26 AZKHIH: AZOAAEIA & EGAPMOTH il 2 3 5

27 NOZHAEYTIKH 3 3
ZYNOAO 15 20 Lk 20 9 1 20 10 10 20




